Global Issue 10 | July 2015

CFA Institute Global Newsletter for Society Leaders

CONNEXIONS
ISSN 2332-6026

Page 2

Page 6

Page 3

Page 7

Women in
Investment Management:
Interview with Leah Bennett, CFA,
and Marg Franklin, CFA

Women's Initiative Network
Page 4

Regional Meetings Update
ISMS News: MemberNation
Page 5

Revitalize Member Renewals
Society Satisfaction
Survey Results

Gender Diversity:
A Competitive Advantage
CV Booklet Promotes
Women Charterholders

International Women's
Day Events
Page 8

Asia Pacific Societies
Form Partnership
Advocacy and Financial
Stability, CFA Society Egypt

Page 9

Collaboration Leads to
Finance Portal
Advocacy in Action in Mumbai

Page 10

CFA Society UK Continuing
Education Portal
CFA Society Los Angeles Offers
Wellness Series

Page 11

Nurture the Next Generation:
Research Challenge Tips
Asia Pacific Societies
Collaborate on Livestream Event
Page 12

Society Brand
Council Announced
In Remembrance:
Emiel Mahler, CFA
Key Dates

THE ALPHA EDGE:
WOMEN IN

INVESTMENT
MANAGEMENT

© 2015 CFA Institute

WELCOME

THE ALPHA EDGE: WOMEN IN
INVESTMENT MANAGEMENT
Leah Bennett, CFA, Connexions guest editor and the CFA Institute
Presidents Council Representative for the South Central United States and
Latin America, and Marg Franklin, CFA, a CFA Society Toronto member
who served as past chair of the CFA Institute Board of Governors, talk
about the genesis of the CFA Institute Women in Investment Management
conference. Co-chairs of the conference, they also discuss the wider
initiative to harness the leadership and enthusiasm of the CFA women’s
community worldwide.

Women of CFA Institute: Data Points
18% of CFA Institute members are women
31% of the over 159,000 candidates for the June 2015
exam were women

18% of more than 107,500 society members are women
21% of society leaders are women
CFA Institute Membership/Regional Breakdowns: Asia Pacific: 3,750
women of more than 19,000 (24%) Americas: 11,626 women of more than
65,000 (17%) EMEA: 4,047 women of more than 22,000 (17%)

“This initiative is a wonderful forum to engage
in meaningful discussions, to connect with
members, and to learn and focus on the
advantages of diversity. We know attendees
came away with compelling and actionable
learnings and goals and new network
connections, along with a renewed or ignited
interest in keeping the diversity goals and
opportunities front and center.”
— Beth Hamilton-Keen, CFA

CFA Candidate Gender Breakdown by Region

How Did This Event Develop?
Leah: Every professional investor is looking for an inside edge. We know
from numerous studies that diversity—be it gender or race or
background—increases shareholder returns and improves performance on
a number of dimensions. Yet only 18% of our members are women, a
percentage that has been fairly constant over the years. Men and women
think differently, which is valuable. If leaders and organizations can
harness the inherent strengths of both, the result will be a stronger
investment or management team and/or board.
Credit Suisse recently published research that clearly quantified this
advantage. One of the findings of the report, “CS Gender 3000: Women in
Senior Management,” is that greater diversity on boards and in
management is empirically associated with higher returns on equity,
higher price/book valuations, and superior stock price performance.
The conference idea originated in late 2013 and was further developed in
collaboration with a committee consisting of Beth Hamilton-Keen, CFA;
Heather Brilliant, CFA; Leyla Kassem, CFA; Kathy O’Connor, CFA; Jeanie
Wyatt, CFA; and Marg and me.

Region/Sub-Region

Female

Male

AMERICAS

26%

74%

LATIN AMERICA & CARIBBEAN

21%

79%

NORTH AMERICA

26%

74%

ASIA PACIFIC

37%

63%

EAST ASIA

43%

57%

SOUTH ASIA

20%

80%

SOUTHEAST ASIA & OCEANIA

34%

66%

EMEA

26%

74%

AFRICA

28%

72%

What Has The Response Been?

EUROPE

27%

73%

MIDDLE EAST

23%

77%

Leah: It has been overwhelmingly positive, not just from an attendance
and a sponsorship standpoint but also in terms of the speakers we were
able to attract to the event. For instance, Carla Harris, vice chairman,
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Marg: Although there has been tremendous progress in raising
awareness about the dearth of women generally in senior ranks of
business, there has been very little attention focused specifically on the
asset management industry. Our view and personal experience is that
asset management is a particularly attractive business for women and one
where they can excel professionally.
Interestingly, our view from the start was that the issue of a gender gap
was not a “women’s issue” but a much broader one related to the future of
finance. We know that there are many challenges ahead for the
investment profession: muted returns, changing client dynamics,
interesting and innovative strategies to meet client requirements, and a
shifting client base that now includes a higher and growing percentage of
women making financial decisions.

ENABLERS

INITIATIVE FOCUSES ON
CAREER MOBILITY
Mary B. Garrison, CFA, former president of
CFA Society San Francisco, discusses the
newly created Women’s Initiative Network
with Connexions.
global wealth management; managing director; and senior client adviser at Morgan
Stanley, was one of our keynote speakers; she rearranged her schedule in order to
participate in the conference. Senior men and women want to engage in this
discussion. What has surprised us is that the interest has been global. Two of the
conference sessions were broadcast live, allowing societies to host events in real
time. The sessions were also archived immediately and made available for replay on
demand. We saw a lot of interest in the program from societies in the Caribbean,
Middle East, and Asia Pacific. These global requests support our view that getting
more women into the senior ranks of management is a universal diversity challenge.

What Do You Hope To Achieve?
Marg: Our view is decidedly that this is an issue of diversity. All the evidence points
to the fact that better diversity leads to better discussions and due diligence, which
should lead to better outcomes and decisions. We see a broad-based lack of diversity
across the asset management industry and believe that diversity has to start with
women, and from there, it opens the door to broader diversity. We hope this
conference has sparked both robust dialogue and action to meaningfully overcome
this lack of diversity. We are ﬁrm believers that visibility is validity, and it starts with
conferences like the one in San Antonio.

Leah: Many of these issues have been discussed in the past, but our hope is that the
conference will serve as a call to action to affect change. We—the industry and senior
professional women—must own this issue and proactively move forward. Women
who enter our field tend to be very engaged with their work. They also display solid
leadership skills. We see evidence of this in our own global society leader statistics:
While only 18% of our membership is female, 21% of society leaders are women.
However, we also need to harness the leadership and enthusiasm of our female CFA
community worldwide and encourage them to mentor younger women more
proactively and to reach out to women in their early 30s, when our dropout rate is
highest. In a take on Sheryl Sandberg’s now famous call for women to “lean in,” our
call to action is to encourage our female colleagues and fellow charterholders to
“lean down and yank up.”
For more information on this initiative, contact your Society Relations Manager
or Lauren Foster at lauren.foster@cfainstitute.org.

What is the Women’s Initiative
Network (WIN)?
WIN was established to bring women members
together for networking, educational events, and
career development. When Maren Amdal, CFA
Society San Francisco’s executive director, asked
me if I thought the society should start a
women’s group, I gave her a resounding YES!
What was the purpose of the roundtable
discussion in April?
It was an opportunity for members to gather
and share comments and experiences in regard
to our careers, given that the investment
industry has remained a male-dominated
industry. Our discussion led to the following
shared outcomes:
• Women need to do a better job of 			
self-promoting rather than waiting to
be recognized for a job well done.
• We need to make time to network and 		
establish professional relationships.
• There are recognizable differences 			
between males and females—not
only in our thought processes, but also 		
in how we approach networking.
• Mentors can help us focus on our 			
strengths and advocate for ourselves.
• Mentors can be stretched for time, so 		
talking while volunteering or taking a 		
walk together can be a good idea.
Would you recommend CFA societies
hold a similar event or set up a
women’s network?
Definitely. At the society level, we need to
provide an avenue to support our younger
women members because they may not be able
to get this support from their current work
environment. This can be done by engaging our
more experienced women members to mentor
younger members.
We also need to help promote qualified women
to senior positions. But we as women cannot do
this alone; we also need to engage our male
members to provide support and focus around
this initiative.

From left, conference co-chairs Marg Franklin, CFA, and Leah Bennett, CFA, enjoy a women's luncheon in Frankfurt
with CFA Institute Board of Governors Vice Chair Beth Hamilton-Keen, CFA.
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ENABLERS

TECHNOLOGY UPDATE:

MEMBERNATION

By Katie VanSciver, Manager,
Society Technology

In early April, discovery sessions were
held with CFA Institute staff, the beta
team (society representatives), and the
vendor that is providing the
MemberNation platform (Fonteva).
Although we plan to take advantage of a
largely prebuilt platform to quickly
familiarize users with the system, we are
also taking into account society-user
feedback that is based on experience
and need.
After analyzing the beta team's
feedback, it was determined that the
initial scope of capabilities for the first
phase of this project should be
expanded to include
• event management;
• candidate, member, and local
society data; and
• email marketing.
Development is scheduled to begin in
June and continue through FY15. We are
also focusing efforts on training,
onboarding, and adoption. In FY16 and
beyond, we will work to implement
functionality, such as membership
management, society website
integration, and account management.
The timeline will be re-evaluated as this
multi-year project progresses.
If you have any questions about
MemberNation or society technology,
in general, contact
SocietyTech@cfainstitute.org.
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REGIONAL MEETINGS
FOCUS ON BRAND
The FY15 regional meetings took
place between 25 February and 21
March in New Orleans, Louisiana;
Kuala Lumpur, Malaysia; and
Bucharest, Romania. The theme was
“Building Our Brand.” Notable at all
three meetings was that, while
discussions about the similarity or
difference between CFA Institute and
society brands surfaced differences
of opinion, what was more relevant
to attendees was the challenge in
building brand with specific
audiences, and the channels
through which to achieve the
greatest impact.

require special focus in FY16 (e.g.
Industry Outreach). The Society
Leadership Conference in Hong Kong
on 8-10 October 2015, will be our
target in communicating some
concrete actions and providing more
structured ideas, resources and
training to support societies in
making a greater impact on their
priority audiences.

Also notable was that, while in all
three regions employers are the
number one priority audience, there
are regional differences when it
comes to other key audiences. For
example, in the Americas High Net
Worth Investors are among the most
important audiences, while in EMEA
and APAC regulators and policy
makers feature more prominently.
All regions also consider the
investing public and, of
course members, as highly
important audiences.

• “Professional excellence” and the
“CFA charter” best describe what 		
the brand means across the regions.

These meetings were designed to
bring the brand topic to the fore and
to draw out opinion from societies
in order to ensure we are aligned as
we plan for FY16. We have some
initiatives in progress (e.g. the
Brand Council) and others that will

A pre-meeting survey revealed:
• All three regions agreed they most
closely associated “the impression a
customer has of the organization”
with its brand (69%–73%).

• Asia Pacific considered brand 		
strategy for their societies very 		
important (83%), whereas the 		
Americas considered it somewhat
important (31%).
The percentage of attendees who
rated the meetings 4 or 5 on a 5-point
scale increased in the Americas (to
92%) and Asia Pacific (to 100%)
and maintained a high level in
EMEA (96%).
View “The Brand Idea” presentation
by Natalie Kylander at
https://www.cfainstitute.org/
societycenter/meetings/regional/
Documents/brand_idea.pdf.

Society members at the Asia Pacific Regional Meeting in Kuala Lumpur, Malaysia, participate in breakout sessions to
share ideas on the conference's theme, “Building Our Brand.”

ENGAGEMENT

SOCIETY
SATISFACTION
SURVEY

TOP TIP:

REVITALIZE MEMBER
RENEWALS

Every year, we ask society presidents to complete a society satisfaction survey.
This is your opportunity to share your priorities and your satisfaction with our
support in addressing those priorities. We use your feedback actively to plan
and make improvements. We saw an increase in overall satisfaction ratings this
year, but acknowledge there is work to do to better understand your needs.
Based on your responses, we note particular areas of focus:
• Member engagement continues to be the top priority for 96% of respondents,
and we hope that a structural change at CFA Institute to place member value
at the core of our efforts will increase our understanding of this area and 		
improve our support for engagement and retention.
• Brand awareness (91%) was the second-highest priority. The new Brand 		
Council, composed of both staff and volunteers, will contribute to the 		
FY2016 brand strategy. The council will use feedback from the regional 		
meetings, which had the theme “Building Our Brand,” to inform strategy.
• Technology is an ongoing source of frustration. We are aware that we have a
challenge ahead, and the Society Technology Council is helping to drive 		
progress. The phased development and launch of MemberNation, an 		
integrated society technology solution, is beginning, and we have plans to
make improvements to society websites and the Society Member Service 		
Standards (SMSS) tool.
• Employer outreach is another area of high priority and low satisfaction.
The Institutional Partnerships team (IPart) is committed to developing closer
relationships with societies as key partners in the effort to develop future 		
professionals, create member value, and build integrity. The survey is rich in
information that will help us strengthen our partnership. We are grateful
for the time you take to complete it. View the global report at https://www.
cfainstitute.org/societycenter/news/Documents/2015_society_satisfaction_
survey.pdf.
Our society is satisfied with its
current partnership with
CFA Institute.

69%
88%
65%

Our society is satisfied with the
support we receive from
CFA Institute.

67%
76%
65%

CFA Institute communicates
effectively with my society.

66%
82%

Looking for clever ways to incentivize
your members to renew early?
CFA Society Switzerland notified its
members that the first 1,000 who
renewed would be entered into a raffle
to win one of five copies of The Gold
Standard: A Fifty-Year History of the
CFA Charter. The society made it even
more enticing by having the society
board autograph each copy.
The initiative resulted in an 8.3%
retention boost in one week! CFA Society
Switzerland CEO Chris Dreyer, CFA,
admits that membership renewal isn’t a
fun topic. "Renewal is a recurring job
that doesn't hold a lot of appeal for
members, which is why it enters their list
of priorities at the lowest possible
position and creeps up over time,
resulting in frustration when it's done
at the last moment. So, we've been
looking for a way to inject a bit of
playfulness and a sense of urgency into
the process.”
If you have any questions about
member renewals, contact your member
services specialist.

58%

CFA Institute provides products,
services and resources that help
my society fulfill its mission.

By Sammya Mona ZamZam,
Member Services Specialist, EMEA

66%
72%
56%

CFA Institute regularly seeks
our input and feedback.

66%
78%
41%

CFA Institute understands
the needs of my society.

52%
55%

FY13
FY14
FY15
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CV BOOKLET
PROMOTES WOMEN
CHARTERHOLDERS

Italian Women
CFA Charterholders Book
2013

Women members are an active force at
CFA Society Italy. In fact, two of its four
presidents have been women. In 2013,
the society organized the ﬁrst of many
women-focused events around the topic,
“Women as Leaders in the Financial
Industry.” The event was organized in
association with “100 Women in Hedge
Funds” and was hosted by Borsa
Italiana, the Italian stock exchange.
It was this 2013 conference that
ultimately inspired the society to create
an innovative CV booklet for its women
members. A panel of senior women
investment professionals discussed at
length what "female diversity" is and
how women in senior positions can help
younger colleagues to develop their
career paths, enhance generational
cooperation, and defeat the "dog eat
dog" mentality. With this call to action in
mind and thanks to a change in local
legislation to increase diversity in
private and public company boards, the
society created a booklet and gathered
the CVs of its female members. This tool
allows the society to promote the
capabilities of female charterholders
among headhunters and companies.

GENDER DIVERSITY: A
COMPETITIVE ADVANTAGE
CFA Society Toronto highlighted the benefits of
gender diversity among senior leaders and
board members in a recent conference,“Getting
to Alpha: The Competitive Advantage of
Gender Strategy.”
Marg Franklin, CFA, president of Marret
Private Wealth and former chair of the
CFA Institute Board of Governors,
moderated a panel discussion that
included Helena Morrissey, CEO of
Newton Investment Management and
founder of the 30% Club, an
organization that aims to have 30%
women on FTSE (Financial Times Stock
Exchange) boards by the end of 2015.

explained the rationale behind the
conference. “Ultimately, we wanted to
plant a seed in investors’ minds
suggesting that the composition of
senior management and boards from a
gender perspective should be
considered as a factor,” she said. In
celebration of the conference, the
society opened the Toronto Stock
Exchange the morning of the event.

Past presidents and board members of
CFA Society Toronto chose the theme of
the event based on research released by
Credit Suisse in 2014. According to
“The CS Gender 3000: Women in
Senior Management,” firms with
gender-diverse boards have excess
stock market returns when adjusted for
sector bias.

Women in finance deal with
unconscious biases, and Sue advises the
following to overcome this challenge:
“Excel in your current role, get involved
and show leadership with industry
groups outside your firm, take
calculated risks, and engage your boss
in discussions about the future you can
build together.”

Julia Dawson, managing director,
of Credit Suisse Research Institute,
presented survey results from 28,000
managers at 300 companies across all
sectors in 40 countries. Sue Lemon,
CFA, CEO of CFA Society Toronto,

Progressing on this theme, CFA Society
Italy, with other professional women
associations, is now engaged in
organizing an event for the 2015
“Expo Women Global Forum.”
In celebration of CFA Society Toronto's "Getting to Alpha" conference, the society opened the
Toronto Stock Exchange on the morning of the event.
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FUTURE OF WOMEN AND FINANCE
Barbara Stewart, CFA, the author of "The Future of Women and Finance," her fifth white paper in her Rich Thinking Series and
portfolio manager at Cumberland Private Wealth Management, traveled to a number of societies to share her findings on how
progressive organizations are tapping into feminist power. Introduced by CFA Society Toronto CEO Sue Lemon, CFA, Stewart's
white paper highlights the following:
• Financially confident women are the
next big market. Women are learning
that the average annual return from
an angel investment is 27% over the
past 25 years. As women attain more
investor education, we’ll see major
changes in asset allocation.
• Mobile technology and social media
engage women. Stewart found that
women prefer to learn about finance
through real-life stories from role
models or family members rather
than more traditional methods, such
as reading from textbooks, taking
courses, or watching financial news.
• Crowdfunding breaks male 		
dominance in venture capital.
Crowdfunding has enabled female
entrepreneurs to raise money
they cannot get via the traditional
male-dominated venture
capitalist platform.
• Earn women’s trust through 		
transparency and respect. Stewart
found today’s women to be risk
aware, not risk averse. They are 		
more detail oriented and reflective
before making decisions.

CFA Society Singapore

CFA Society Istanbul

CFA Society France

The society organized a “Future of
Women and Finance” panel with
Stewart; Burcu Civelek, head of human
resources, Akbank; and Ozlem
Denizmen, chairwoman, Turkish
Financial Literacy Association.
Moderated by Ahu Ozyurt, CNN Turk
chief editor, the panel began with
Stewart commenting on how becoming
a charterholder changed her life.
Denizmen explained that women were
potentially better investment decision
makers because of their long termism,
attention to detail, and ability to
stay calm.

CFA Society France launched a "Women
in Finance" initiative to promote diversity.
The first event introduced Stewart and
Céline Fernandez, board member of the
Women's Initiative for Networking and
Success (WINS). They were joined by a
panel that included Patricia Donnelly,
CFA, the first woman president of CFA
Society France; Olga Jordão, vice
president, State Street; Joanna Thompson
from 100 Women in Hedge Funds; and
Julia Lemarchand, eFinancial Careers.

CFA Society Sweden
The society hosted a luncheon with
Stewart. Anna Jönsson, CFA, board
member, CFA Society Sweden,
highlighted some key issues:
• Women become aware of gender
differences mid-career. Statistics do
show some improvement for
millennials, but how much is
attributable to their age and how
much to real progress?

CONFERENCE

Thursday
21 May

“FUTURE OF
WOMEN &
FINANCE”

• We can all make a difference by
speaking to young women
about finance.

To mark International Women’s Day,
Stewart visited CFA Society Singapore
and members of the Singapore
Financial Women’s Association and
alumni of Murray Edwards College
at Cambridge University. Stewart
interviewed more than 300 experts in
their fields for her white paper, many of
whom were global leaders.
CONNEXIONS 7

ETHICS

APAC SOCIETIES FORM PARTNERSHIP
Advocacy leaders in Australia, South Korea, New Zealand, the Philippines,
Singapore, and Thailand have come together for the first time to respond as a
single voice to a cross-country consultation.
The Asia Region Funds Passport (ARFP) is a multilateral framework being created to facilitate the cross-border marketing of
managed funds in participating Asian economies. Similar to UCITS (Undertakings for Collective Investment in Transferable
Securities), ARFP is an effort administered by the Asia-Pacific Economic Cooperation (APEC), which recently invited industry
participants and interested citizens of the six countries to respond to a consultation.
CFA Society Singapore took an initial interest in participating and later invited the other five CFA societies to develop a joint
submission. The final document was sent to the APEC secretariat as well as regulators in each of the six participating countries
on 10 April.
The breadth and diversity of our membership provides the CFA community with an exceptional opportunity to work across
countries. Few other industry associations have the network, resources, and strong sense of mission to do this, and we
encourage more societies to collaborate on similar efforts.

ADVOCACY AND FINANCIAL STABILITY: A NATURAL FIT
By Ahmed Abou El-Saad, CFA, President, CFA Society Egypt

Why has CFA Society Egypt taken on advocacy in the Egyptian capital market? For distant observers, it may seem something of a
stretch of our mandate, but upon a closer look, it is a natural fit: An efficient financial system leads to a country’s stability.
Following the Arab Spring, Egypt remained unstable and highly polarized. Politics dominated, and activity and capital market
standards suffered, necessitating stakeholder engagement.

Initial Engagement
Our advocacy activities began through a
personal initiative of industry
professionals—including CFA Society
Egypt Vice President Hussein El Sawalhy,
CFA, and myself—who assisted the
Egyptian Exchange in resuming trading
after the 2011 revolution. After two
months of suspended trading, the
exchange held a “Grand Opening.” The
day before the reopening of the
exchange, CFA Society Egypt held an
investors’ conference, bringing together
senior executives of the 10 largest listed
companies and institutional investors.
A public figure rang the reopening bell,
generating massive media coverage.
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That evening, I was invited to speak on
the most popular show on state
television, along with the chairman of
the financial regulator, to stress the
importance of resuming trading.

Institutional Measures
In an initiative during the 2013
economic turmoil, Hussein El Sawalhy
and I launched “Save the Egyptian
Capital Market,” engaging CFA Society
Egypt and other stakeholders in
establishing an independent advisory
committee to the board of the regulator.
This committee includes representatives
from the market, with members of CFA
Society Egypt holding 2 of the 10 seats.
Some of the initiatives the committee
has worked on include amending margin
trading rules and exchange-traded fund
(ETF) issuance.

Change Agents
Simply safeguarding the system was
insufficient to shape the future of
finance in this region, so we adopted an
“Investing in Youth, Investing in the
Future” approach. The initiatives on this
theme have included offering 68 CFA
Program scholarships over two years
and expanding the CFA Institute
Research Challenge to include eight
universities.
Another key initiative was the
“InvesTalent” job fair, which attracted 18
employers (with 70 openings) and 400
applicants. The theme—an IPO of new
talent—positioned the Egyptian
Exchange as the platform for raising
both human and financial capital.

ENGAGEMENT
ETHICS

ADVOCACY IN ACTION
IN MUMBAI

POSSIBLE MISSING CONTENT?

COLLABORATION LEADS
TO FINANCE PORTAL

By Laurel Teo, CFA, Director of Society
Advocacy Engagement, Asia Pacific
By Timothy Keilbar, CFA, Outreach and Awareness Officer,
CFA Society Liechtenstein

The phrase “small is beautiful,” coined by the late economist E. F. Schumacher, is
true of Liechtenstein in many ways. The country’s financial sector, despite being
comparatively small by global standards, is quite diverse and combines competency
and experience with high-quality products and services across the entire bandwidth
of financial services.
Not surprisingly, smaller players are often more nimble than their larger
counterparts, especially if they manage to coalesce accordingly. That is the case
at CFA Society Liechtenstein, where leaders recently put themselves in the shoes
of the investor with the creation of a website that serves as a finance portal for
the entire region.
What could be more logical than establishing a joint website that features the most
important players in a partnership approach? Available in English and German,
the finance portal can be found here: http://www.finance.li/. Established in
March 2015, the portal was devised and coordinated by the Liechtenstein Bankers
Association and CFA Society Liechtenstein, with the idea that the website would
help guide a wide variety of investors through the Liechtenstein financial
services industry.
In fact, many key players in the financial services sector pulled together in this
innovative approach, including the government of Liechtenstein’s Office for
International Financial Affairs, the Liechtenstein Investment Fund Association, the
Liechtenstein Association of Pension Funds, and the Liechtenstein Financial Market
Authority, among others.
In an inter-woven community such as Liechtenstein’s, where numerous decisionmakers know each other in person, this is absolutely essential and being part of the
“crew” our society stands to benefit—the more the site is used by investors coming
in from every angle, the higher the penetration of our brand name.

How do wily dealers in India bend
insider-trading laws? How do regulators in
India catch and curb such misconduct?
And how different is their approach from
that of regulators in Australia, Japan, and
New Zealand? These questions—and
more—were debated at a meeting between
advocacy leaders from Asia Pacific societies
and officials from the Securities Exchange
Board of India (SEBI).
The visit to India’s capital market regulator
was part of a two-day advocacy summit
attended by more than 20 society delegates
from Australia, China, India, Japan, South
Korea, Mongolia, New Zealand, the
Philippines, Singapore, and Sri Lanka. This
year’s program ventured out of the
conference room to include field trips to
industry stakeholders, such as SEBI, the
National Stock Exchange of India, and SBI
Mutual Fund (one of India’s largest and
leading mutual fund firms). Delegates also
toured the new CFA Institute India office
and met the team.
In keeping with the event theme,
“Advocacy in Action,” the regional summit
included hands-on workshops, practical
experience sharing from top industry
leaders, and training on tools and
resources that society leaders can use to
their benefit. The lively agenda was
appreciated by delegates, who voted
unanimously that future summits should
be rotated among different countries.
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KNOWLEDGE CENTRE
OFFERS ONLINE CPD
To succeed in a highly competitive and ever-changing marketplace that values expertise and trustworthiness, investment
professionals must be committed to maintaining their knowledge and skills. Continuous learning is vital to business
improvement and professional growth.
To support its members in this regard, CFA Society United Kingdom launched an online continuing professional development
(CPD) learning management system in May 2014. Knowledge Centre provides members with one destination for their
learning needs—relevant and focused multi-format CPD content selected exclusively for investment professionals, by
investment professionals. For more information, watch this video: http://bit.ly/1dG5mv6.
A series of structured Certificate Programmes helps members maintain a professional edge. Covering topics such as ethics,
equity analysis, asset allocation, and wealth management, it delivers up to 15 hours of structured CPD per programme, which
is automatically added to the user’s CFA UK log. At £150 per programme (or £40 for individual modules), the series counts
towards the recommended minimum of 22 hours of CPD per year. CFA Institute recommends members complete a minimum
20 hours of CPD per year, plus 2 hours of ethics-specific CPD. Visit https://learning.cfauk.org for details.

CFA SOCIETY LOS ANGELES OFFERS WELLNESS SERIES
How do you hold an engaging networking/career development event that doesn’t involve meeting at a bar? CFA Society Los
Angeles has found success in planning outings like hikes to local canyons and ski/snowboarding trips. In October 2014, the society
added a Lunchtime Learning Series on meditation to the mix. Laura Carney, CFA Society LA executive director, shares her story
with Connexions.

Why meditation?
At the society annual meeting, I talked with society volunteer Lois Leonhardi, CFA, who was going through a career change.
She had spent a great deal of time out of the country studying Ayurvedic cooking, meditation, and yoga. We talked about how
meditation practice might benefit people in the ﬁnance industry. She cited key thinkers such as Steve Jobs, Bill Gross, and
Larry Ellison as proponents of the beneﬁts of meditation—better health, balance, and productivity. The conversation got me
thinking that maybe we should offer a series, and Lois was willing to share what she’s learned. We offer a ﬁxed-income and an
alternative investments series. Why not a wellness series?

A 20-minute meditation is followed by a companion topic and Q&A.
The idea behind having a topic or theme for each session was to provide a wellness framework, which gives the series
structure. Some of the topics we’ve paired with an organic lunch and discussion are: Finding Happiness in the Present
Moment, Meditation for Mental Clarity and Focus, and Balancing the Right and Left Hemispheres of the Brain.

Can meditation improve health, productivity, and mental focus?
Yes, I think it does, especially in terms of decreasing stress and increasing focus. The challenge is developing a regular practice
to really feel the beneﬁts. I would like to offer the series again and maybe provide some other healthy, wellness
networking opportunities.

Member response?
Participant Bob Mohle, CFA, said the length of time necessary for meditating was a hindrance for him in the past, but Lois’
sessions changed that. “Lois presented something scientiﬁc each time, emphasizing that the beneﬁcial effects are real and
even 90 seconds of meditation at a stoplight, for example, can be useful.”
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NURTURE THE NEXT
GENERATION: RESEARCH
CHALLENGE TIPS
John Lajaunie, PhD, professor of
finance, and Shari Lawrence,
associate professor of finance, are
faculty advisers for the CFA Institute
Research Challenge at Nicholls State
University. For the past four years,
with the expert assistance of
industry mentor Michelle Connell,
CFA, the trio partnered with CFA
Societies Texas to create an
enriching and rewarding research
challenge experience.
This year, the Nicholls State team
was one of eight finalist teams to
compete in the Southwest US
Challenge. Team member Samundra
Kharel says it boosted his
confidence. “The research challenge
was an opportunity I’ll never forget,
and I learned a great deal. I
appreciate how the mentor and
advisers showed such faith in me.”
Even though the team didn’t make it
to the Americas Regional, Sharon
Criswell, CFA, research challenge
chair at CFA Societies Texas, says the
challenge is a once-in-a-lifetime
opportunity. “The research challenge
helps students prepare for a future
career in the finance and
investment industry.”
Many students get jobs as a result of
the challenge. “Not only are these
students getting job opportunities,
but they also are looked up to by
their contemporaries as rock stars,
and we’ve seen a huge increase in
students interested in participating,”
according to Professor Lajaunie.
The performance of the Nicholls’s
Research Challenge teams has also
been noticed by supporters: Over
$50,000 was pledged to the business
school, some of which will go
toward a portfolio for students
to manage.

The advisers shared their tips for
creating a fulfilling research
challenge experience:
• Balance: Look at the big picture; it’s
not all about numbers. You have to
calculate the numbers and analyze
a spreadsheet, but you must also 		
know how to write and present 		
findings. Balance hard skills with
soft skills.
• Teamwork: You can have the 		
smartest people involved, but if
you can’t work as a team and work
toward a common goal, you won’t
succeed. “You have to play well 		
together, not just be
incredibly smart.”
• Confidence: Help shy students 		
come out of their shells, learn to 		
sell their ideas, and build 		
confidence with sharpened 		
presentation skills.
• Communication: Communicate 		
frequently with the CFA society, 		
industry mentor, and volunteers.
• Support: A supportive framework is
essential. The university president
and the dean endorse team and 		
faculty involvement.
The 2016 competition season began
15 May. If you have any questions
about the CFA Institute Research
Challenge, email Amanda Quinn at
amanda.quinn@cfainstitute.org or
visit us online for news, photos, and
developing details for next season.

CREATING MEMBER
VALUE WITH
LIVESTREAM

CFA Society Singapore, the Hong Kong
Society of Financial Analysts, CFA Society
Philippines, and CFA Society Thailand
partnered together for the first time to
co-host a continuing education
Livestream event focused on trends in the
investment management profession and
how they affect careers. The panel
discussion took place in Hong Kong and
was broadcast live to the three other
societies, whose members gathered in
their respective locations.
Paul Smith, CFA, president and CEO at
CFA Institute, moderated a panel that
comprised David Chang, senior director,
regional head, greater China, Franklin
Templeton Investments (Asia) Ltd.;
Hayden Briscoe, director of Asia-Pacific
fixed income, AllianceBernstein; and
Nicolas Manset, managing director and
Asia-Pacific services leader, Russell
Reynolds Associates.
The event was also a chance to engage
students of our university partners; the
Hong Kong University of Science and
Technology and Sasin Graduate Institute
of Business Administration of
Chulalongkorn University in Thailand
co-hosted the event.
The lively panel discussion included two
pieces of career advice from Paul for
investment management professionals in
the industry today: “Change is good, so
embrace it. Second, improve your
networking skills and make real
connections; don’t just hand out
business cards.”
The panelists also debated the value of a
liberal arts education. Paul added: “The
decline of liberal arts training in higher
education is a disaster for the asset
management industry, in general.”
Watch the event:
http://bcove.me/fm111t1u.
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KEY DATES
CFA Institute and CFA Society
Co-Hosted Events
10–11 September 2015
WorldPensionSummit 2015:
Building Better Pensions
The Hague, Netherlands
15–16 September 2015
Executive Program on Risk
Management
London, United Kingdom
17–18 September 2015
GIPS Standards Annual Conference
San Diego, California
1 October 2015
CFA Society Calgary/CFA Institute:
2015 Wealth Management
Conference
Calgary, Alberta, Canada
8–10 October 2015
Society Leadership Conference
Hong Kong
13 October 2015
Australia Investment Conference
Sydney, Australia

SOCIETY BRAND
COUNCIL ANNOUNCED
According to the 2015 Society Satisfaction Survey results, “brand awareness” is a
high priority (91%) for a majority of respondents. Building brand awareness for
greater impact in local communities with key audiences requires a focused and
strategic approach, however. To support societies in addressing this key priority, a
new Brand Council was recently announced. Composed of staff and volunteers,
the inaugural council will contribute to the FY2016 brand strategy by using
feedback from the regional meetings, which focused on the theme “Building Our
Brand,” to inform that strategy. More than 50 high-quality applicants expressed
interest in the seven positions available. Ken Yee, CFA, will serve as the PCR
designate and society representatives will serve a two-year term. The members
are as follows:

Philippe Maupas, CFA, CFA Society France
Andriy Klymchuk, CFA, CFA Society Ukraine
Andy Zhao, CFA, CFA Society Beijing
Sonia Gandhi, CFA, Indian Association of Investment Professionals
Janick Boudreau, CFA, CFA Montreal
Kerry Jordan, CFA, CFA Society Chicago
Matt Beem, CFA, CFA Society Miami

IN REMEMBRANCE:
EMIEL MAHLER, CFA
On 5 February 2015, Hilko de Brouwer, CFA, CFA Society Netherlands
president, presented the CFA charter to the parents and brothers of Emiel
Mahler, who boarded the fatal Malaysia Airlines Flight 17 in July 2014.
Dutch-born Mahler worked in Melbourne and never personally received the
news of passing Level III of the CFA exam, which qualified him as a
charterholder. Mahler will also be recognized by CFA Society Melbourne
later this year.
Given the extraordinary effort required to pass all three CFA exams successfully,
CFA Institute awarded the official CFA charter posthumously. According to his
family, Mahler’s personal drive and motivation played a significant part in
moving his career in finance forward.

Co-hosted by CFA Institute and CFA Society United
Kingdom and featuring keynote addresses from Dan
Ariely, Anne Richards, and Lord Sebastian Coe. For
details, please visit www.eic.cfainstitute.org.
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